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Prioritizing active mobility to create 
stimulating, liveable and human-
scale streets with zero-carbon 
multimodality.

• Interreg North Sea project

• 8 cities and 3 knowledge partners

• City of Lund focused on walking and 

walkability

• Visit our booth! 



Walking in Lund 
The city of Lund, with a population of 140 
000 people, have a long history and high 
ambitions of planning for 
sustainable mobility. 

- Experienced in planning and promoting 
cycling 

- But what do we know about walkability? 
- Complex to measure 
- Everyone is a pedestrian – diverse needs

- Project goal: Make more people walk more 
But how? 



Walking in Lund - Traffic safety

Road conditions during single 
pedestrian accidents 2024 

Types of pedestrian
accidents 2020-2024



Walking in Lund  - Traffic safety

Pedestrian single accidents 
by age and gender 2020-2024

In Lund, people aged 85 and up are 
predicted to increase by 81 percent until 
2034. The expected national average is 65 
percent increase.



Gå för livet - Walk for life
 

• Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, 
sed do eiusmod tempor 
incididunt ut labore et 
dolore magna aliqua. 

• Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, 
sed do eiusmod tempor 
incididunt ut labore et 
dolore magna aliqua. 

• Two-week challenge
• Post card, social media and billboards
• 426 person interested, 50 chosen to 

participate 
• An additional "light" version of the 

challenge 
• Two students, social anthropology and 

physiotherapy 

A walking campaign for women aged 
65+ in City of Lund, spring 2025



Activities

• A bingo tray with 13 challenges

• Five meet-ups 

 Start-up event

 Workshop on techniques for falling 

 Two work-out sessions

 Final walking tour with activity track and 

"tantparkour" workshop led by the creator 

of the movement 



How did it go?

• High interest in walking among the target group 

• Adding social elements and challenges key for success 

• 86% answered that the campaign have 

inspired them to be more active

• The work continues...

The wording and challenges were designed in a 
way that made it difficult not to do them :)

I met a new friend to go out 
and walk together with

It (the campaign) made me start moving more. 
Now I'm walking every day

I am planning the attend the 
Tant parkour that one of the 
participants has initiated



Activity track for seniors
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Use our hashtag:

Thank you for
your attention!

For more information:
Helena Runesson, City of Lund
Helena.runesson@lund.se
Cajsa Andersson, City of Lund
Cajsa.andersson@lund.se 


