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Digital divide (1/2)
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What % of the population (16-74) has above basic digital skills?
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LU Share of individuals with

moderate or advanced

DIGITAL SKILLS
inthe EU

‘More than 40%

.30-40%
‘ 20-30%

Less than 20%

https://www.cedefop.europa.eu/en/data-insights/digital-skills-
challenges-and-opportunities# digital_divide_in_the_eu
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LU Share of individuals with

moderate or advanced

DIGITAL SKILLS

inthe EU

Less than 20%

A need for low-tech
mobility solutions!!!!
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https://fahrmit.be/mobilitaetsloesungen/auto/mitfahrbank-ostbelgien/
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* Data collection
— Online survey
— April-May 2021
— 360 respondents
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Mitfarhbank (carpooling bench) (3/7)

Label Description Descriptive statistics
Dependent variahles .

Knowledge Respondent is familiar with the [[Klmwledge (76.4?*&:)J No Knowledge

concept of ride-sharing benches (23.6%)
User Type Potential users 40.4%

Socio-economic characteristics
Age Years past since birth 17-34 years (25.2%) 35-64 years (66.2%)
+65 years (8.6%)

Sex Gender Female (50.8%) Male (49.2%)
Car_av Car availability Yes. most of the time (87.6%) Yes.

sporadically (6.6%). No (5.8%)

Socio-cognitive characteristics

Imp fast

How important 1s a fast trip?

Not important (13.0%) Neutral (16.8%)

Important (70.2%)

Imp comfort

How important 1s a comfortable trip?

Not important (11.4%) Neutral (24.7%)
Important (63.9%)

Imp inexp

How important 1s an iexpensive trip?

Not important (27.5%) Neutral (35.9%)
Important (36.6%)

Imp eco

How important 1s an ecologically
sound trip?

Not important (28.3%) Neutral (41.7%)
Important (30.0%)

LEMA



i Mitfarhbank (carpooling bench) (4/7)

Control for “geographica

IH

indicators

Label

Description

Descriptive statistics

Geographical characteristics

Swrf res

Residential area (in kim?) of
municipality where respondent lives

Mean: 3.8 Standard Deviation: 2.3
< 2.5 km? (33.9%)
> 2.5 km? (66.1%)

Inc

Average income (€ / inhabitant) of
municipality where respondent lives

Mean: 18243.1 Standard Deviation:
1052.3

<18 000 €/inh. (35.3%)

= 18 000 €/inh. (64.7%)

Pop dens

Population density (inhabitants/km?) of
municipality where respondent lives

Mean: 173.9 Standard Deviation: 156.1
< 100 inh/km? (36.9%)
= 100 inh/km?® (63.1%)

Region

The region within the German-
speaking community where the
respondent lives

Land of Eupen (63.1%)
Belgian Eifel (36.9%)
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Mitfarhbank (carpooling bench) (5/7)

(Potential) use of the ride-sharing benches

Socio-economic characteristics

Yes No ¥* Signif. Cramer’s
"‘?
Yes. most of the times | 46.3% 53.7%
Car_av Yes, sporadically 72.1% 27.9% ** 0.1760
No 37.7% 62.3%
Sex Female 45.6% 54.4%
Male 35.1% 64.9% ’ 0-1070

Socio-cognitive characteristics

Yes No ¥ Signif. Cramer’s
Vv
Not important 38.3% 61.2%
Imp inexp Neutral 32.8% 67.3% * 0.1494
Important 49.7% 50.3%
Not important 34.5% 65.5%
Imp eco Neutral 34.1% 65.9% o 0.1936
Important 55.0% 45%
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Mitfarhbank (carpooling bench) (6/7)

Knowledge of thel concept of ri{ie—shariug i]i'll(‘h

Socio-economic characteristics

Yes No 7 Signif. Cramer’s
Vv
_ Yes. most of the times | 77.7% 1 22.3%
Car_av Yes. sporadically 81.9% 18.1% * 0.1595
No 49.4% 50.6%
Geographical characteristics
Yes No 7 Signif. Cramer’s
Vv
Inc 18000 €-'11111 67.0‘?/? 33 .0‘.!'? . 0.1624
= 18000 €/inh 81.5% 18.5%
Region Lmldl of ETIPen 90. H’? 9.9% , . 0.4233
Belgian Eifel 52.9% 47.2%
Pop_dens 100 11]11.-'.1(111: 52.9?’? 47. 1?!*0 - 0.4233
= 100 inh/km? 90.1% 9.9%

*p-value < .05.

**p-value < .01. ***p-value < .001. NS = not significant.
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Mitfarhbank (carpooling bench) (7/7)
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* Takeaway

— (Potential) use:

e Still limited

* Mainly inspired by environmental motivations
— Knowledge:

* Widespread in Land of Eupen
* Information campaigns needed in Belgian Eiffel
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* 5 most important self-declared attributes

NMBS (Train) Attribute
1lmportance of reliability 4.72
2Importance of punctuality 4.63
4Importance of sufficient seating on board 4.52
S5Importance of information on board 4.52

De Lijn (Bus) Attribute
1Importance of reliability 4.69
2 Importance of punctuality 4.66
3Importance of frequency 4.51
5Importance of easy access to the stop 4.43

Customer satisfaction with PT

LEMA



k, @ LIEGE université
Urban & Envi

Customer satisfaction with PT

* 5 most important self-declared attributes

1limportance of reliability 4.72
2Importance of punctuality 4.63
3Importance of information in the station 4.61
41mportance of sufficient seating on board 4.52
5Importance of information on board 4.52
1lmportance of reliability 4.69
2 Importance of punctuality 4.66
3Importance of frequency 4.51
4Importance of information at the stop 4.46
5Importance of easy access to the stop 4.43

A need for low-tech
mobility solutions!!!!

LEMA
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Questions and answers? e

* Thank you for your attention! Q?
* Questions?

e [ .et’s connect:

CEan
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