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Green papers 2019 & 2020
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GENDER DIFFERENCES IN BEHAVIOR AND EXPERIENCE HIDING A BICYCLE
ATTITUDES - SURVEY IN 7 COUNTRIES .
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https://ramboll.com/-/media/files/rgr/documents/markets/transport/g/gender-and-mobility_report.pdf

International research shows
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Published on Transport for Development

Transport is not gender-neutral

KARLA GONZALEZ CARVAJAL & MUNEEZA MEHMOOD ALAM | JANUARY 24,2018

&« c @ transportpolicymatters.org/2020/02/06/gender-is-one-of-the-most-robust-determinants-of-transport-choice/

m “Gender is One of the Most Robust Determinants of Transport Choice”

This page in: English

“"Gender is One of the Most
Robust Determinants of
Transport Choice”
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Transport is not gender-neutral. This was the key message that came out of a high-level gender
discussion co-hosted by the World Bank and the World Resources Institute during the recent
Transforming Transportation 2018 conference, which was held in Washington DC between January
11-12, 2018. This was the first time in the 15-year history of this annual event that a plenary session
looked specifically at the gender dimensions of transport.

What has gender got to do with transport? A lot, but few people know it. That needs
to change, was the message from a consultation on gender and transport organised
— by the ITF with 34 transport stakeholders.
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The Experts say - and the difterent demographic groups
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GENDER DIFFERENCES IN MODES

1 Women walk more than men i Women bike less than men if there'’s no or poor cycling infrastructure
2 Women use public transport more thanmen 4. Women drive less car than men. Women are often the passenger
5. Men use new mobility services more than women
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GENDER DIFFERENCES IN TRIPS

1. Women travel shorter distances pr. trip than men

2 Women trip chain and have multiple stops toa
greater extent than men, who generaly hawe an
& to B trip pattern.

A Women to a greater exbtend than men
accompany children or other family members
and/or carry bags and groceries.
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GENDER DIFFERENCES IN
EXPERIENCE
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Wormen to a greater extent than men worry
about harassment

Women to 3 greater extent than men think
about the route and time of day traveling



Existing data for walking
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WALKING T %

The existing international research show that women to a greater extent than men
walk for transportation.? The local modal split data for number of trips in the
seven countries we cover in this report show the same:*

Madal split walking
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B Woman [l Man * Singapore rumbars cover
both walking and cycling

In the survey women also indicate walking as trans-

portaticn in an aversge month more than men with

75% for women and 71% for men®™
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Survey in with 3500 men and women in 7 capitals show

WALKING * 7}

« More women than men associate walking with “Active” (W: 64% / M: 57%)
« More men than women associate walking with “Slow” (W: 31% / M: 37%)

« Women and men both identifies "Weather conditions” as the main challenge for walking (W:52% /
M: 48%)

« Women to a much greater extent than men identify “traveling with groceries and bags” (W: 40% /
M: 28%) and “personal safety” (W: 37% / M: 31%) as a challenge and concern

« Women to a much greater extend associate walking with “"Corona safe” (W: 42% / M: 31%)

WHICH CHALLENGES AND/OR CONCERNS DO YOU HAVE IN RELATION TO WALKING?

Weathar Traveling Travel time
1 conditlons 2 with 3
grocerles,
bags, etc.

WHICH OF THE FOLLOWING WORDS DO YOU ASSCOCIATE WITH WALKING?

Active Active

Cheap Cheap

m‘ Sustalnable f.- Suk i marksbe
Corona safe ko
Comleriabh Combzrinble L
e s
T 3%

aER

B ‘Woman (=107} Il 'Womaen (r=Ta5}

B ron n=1024) W ™en (n=303)
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Existing Data on cycling
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CYCLING @S}

International data and research show that men cycle more than women - at least in
cities and countries with little and unsafe cycling infrastructure. In countries with
dense networks of safe cycling infrastructure like Holland and Denmark women

cycle more than men.2®

According bo Dr Jan Garrard, the share of women The modal split of cycling for men and women in swr-
cycling is an indicator fior how =safe a city is for cycling.  weyed countries is as follows:

Reszearch shows that women are maore averse to risk

than men in general and in cycling that manifests ina
demand for safe cycling infrastructure as a prerequi-

site for cycling *®

Modal split eycling®”
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Data collection and Survey in 7 capitals show

WHICH OF THE FOLLOWING WORDS DO YOU

ASSOCIATE WITH CYCLING?
Active
Cheap
CYCLING (&8 | W)
« About 2/3 of both men and women have access to a T
functional bicycle :
Active
* Men rate them selves more experienced cyclists Cheap
« Women to a greater extent than men associate cycling with R S
“Sustainable”
« In Singapore and India cycling is associated with “Fun”
B women (n=E82)
« Women to a greater extent than men identify “Traffic W Mon (ve28)

safety” as a concern related to cycling

« Women to a greater extend than men identify “Traveling
with groceries and bags” as a challenge related to cycling weather 2 e 3

conditions safaty with
groceries,
bags, etc.

. i‘ san il
Al % o
%

W 'Women (n=B55)

WHICH CHALLENGES AND/OR CONCERMNS DO YOU HAVE IN RELATION TO CYCLING?

W HMen {n=795)
Ramboll -
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Focus group interviews reveal
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*« 40 women in 7 capitals
» Identical testimonials about...

 the strategies they have developed when
walking and using public transport at
night

« their fears and experiences of
harassment

« how design of streets, stops and stations
influences their feeling of safety and
security

« the need for safe cycling infrastructure
« how cycling is empowering

« how technology makes transport and
mobility easier and safer

N
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It would be great If Berlin could learn from
cities like Amsterdam, where there’s a ot of
Dicycie parking avaliable. It would also be
great If the bicycle paths could be separated
from cars

MARIA

(11

| usually cycle for exercise.
But as a commuting mode,
it is not easy for girls to
shower in the office, so | do
not prefer to cycle to the
office. But if the facilities
are more extensive, | will
be willing to do it. Maybe
girls find it too cumber-
some to shower and make
all the preparations after
coming to office.

JULIA
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Recommendations

* Include gender mainstreaming as a strategic approach for assessing the
implications of any planned action, legislation, policy or programmes for
both women and men in all areas and at all levels.

Include collection and analysis of gender segregated data in planning
and design.

Study, analyse and include data on user-needs, challenges and concerns
in planning and service-design. Only by understanding the needs of the
citizens can we create truly equal transport systems and mobility
services.

Don’t victimize women but include safety and security in the design of
the solutions — not as an addon to cater for women as a group with
special needs, but as an integral part of the project or solution.

Implement specific and targeted measures to accommodate and include
women on all levels in the transport sector. A better gender balance on
all levels of the transport sector is a prerequisite for a more equal, safe,
inclusive and sustainable transport and mobility.
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POLICY AND STRATEGIES

Include gender mainstreaming as a strate-
gic approach for assessing the implica-
tions of any planned action, legislation,
policy or programmes for both women
and men in all areas and at all levals.
Identify and include a broad spectrum of
stakeholders when developing policies
and strategies and make sure different
needs are represented

Develop an EDN policy (Equality, Diversity,
and Inclusion} and make sure it's reflected
in all practices and processes e.qg. procure-
ment, planning and design

PLANNING AND DESIGN

Study, analyse and include user-needs,
challenges and concerns in planning and
service-design. Only by understanding
the needs of the ditizens can we create
trdj_'zq.dhil'spndsjstemsa'dnnbirtj
SEervices.

Provide the right services, at the right time
at the right place for the right users

SAFETY AND SECURITY

Don't vichmize women, but include safeby
and security in the design of the solutions
- not as an addon to cater for women as
a group with special needs, but as an inke-
gral part of the project or solution
Pricritize, provide, and maintain basic
infrastructure for walking and cycling and
secure public transpart

DATA COLLECTION AND
ANALYSIS

gen-
corporate the rln:hrr:; in
projects and solutions
Complerment quantitative meth
collection with qualitative me
recognize the value of quali

before and
r projects bo

minn:l. listen, leamn, and change
procedures and practices when needed



