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a. social media ecosystem /1

semantic web e (mobile) social media
e cloud computing and applications

e information * UGCand LBS
management e digital identity
e broadband and e standards anec

ubiquitous networks interoperability

open source software e security




a. social media ecosystem /2

just but two examples out of vast pool of
network topologies conceptualizing user-
service interactions

! (source: DesAutels 2011: 189)
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importance of social media /1

some kind of wake-up call:

Internet Growth - Usage Phases - Tech Events “social media are here to
Read/only Web Read/write Web Stay” (Parent et al., 2011 227)

2010 digital metrics: ca.

e 20 mil. mobile internet
.Dutt:uo:hI:um .tDmcombuhblabu_rrls ::” Use rS D/A/CH (825 mil.

o .
e Internet Explorer’ - I d d
larnazon.:orn/ siPhgne WO r W I e )
® Streaming medi
# 551 encryption = /'Entﬁrprise 2.0 . .
® Netscape Navigator adband ®Web 2.0
* Mosaic P ¢ introduced /_/o Broad Wifi use ® 2,2 bII- I nte rn et use rS
e Commercialization JUP Wifi introduiggd™ ® Firefox

e WWW introduced e @ Facebook

i
1
2
'__E_
e
]
=
-
c
L]
g
z

eTwitter

e 4,3 bil. mobile phone users
e A (5,3 bil. subscriptions)

(source: Schueler, 2011: 1) (cf. Mohr et al., 2011: 4)




b. importance of social media /2

usage of mobile services, Germany, 2008-2011*
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(source: Mohr et al., 2011: 21, abridged)

*n:811/2011, 512/2010, 558/2009, 158/2008; color-coding for comparison of development to year
before: blue > + 20 %; yellow: + 20% up to — 20 %; red < - 20 %.



b. importance of social media /3

co-evolution of computing and traffic management paradigms

transportalion
systems
sporiation management systems {2010s)

Cloud computing {2000s) Parallel

(source: Li et al., 2011: 74, abridged)



c. integration strategy /1

social media: functional blocks and their
implications on the organizational level
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c. integration strategy /2

facet framework for developing own
organizational social media profile
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c. integration strategy /3

social media: need for organizational awareness of
processes on the interactional level
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(source: Parent et al., 2011: 222)



d, COHC'USiOn /1 e accessibility, e. g.

ubiquitous access (also
for individuals without
web access)

further research and discussion
about the following topics

e standards and
interoperability, e. g.
smart inter-modal
ticketing

e pricing models

e security and evaluation of
trustworthiness

e augmenting urban
environments

Urban-traffic
management systems

fraffic-strategy developers

(source: Li et al., 2011: 77)



Thank you very much for your attention!

For further information check the references below
and / or contact kerpen@sowi.uni-kl.de
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