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• Transport team aim: Reduce short car journeys. 
– Particularly around schools. 

Benefits to air quality, safety, congestion.

• Public Health team aim: Increase physical activity.
– All residents but a particular focus on children. 

Benefits for childhood obesity, long term health conditions, productivity. 

London Borough of Hounslow
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Increase walking and cycling to school
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Summary
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Encouraging a SWITCH from car-based to active mobility 

using personalised information and ICT tools

Funded by the Intelligent Energy Europe (IEE) 

programme, 06/2014 – 05/2016, partners: see map

Aims at reducing car traffic  and GHG emission by:

 developing local SWITCH campaigns to trigger 

mode shift from private car use to active 

transportation

 implementing large scale local SWITCH 

campaigns that change people's travel 

behaviour

 measuring the impact and conducting an 

economic evaluation of SWITCH campaigns

 transferring knowledge => SWITCH Toolbox
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Requirements for an intervention

Has to engage the whole community and achieve scale

- 46 primary schools across the borough

- Community groups

- Doctors practices

Has to work for a diverse community. Many don’t speak English.

Has to be measurable. 

Has to work! Support long term behaviour change and establishment of habits
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What is Beat the Street?

6 23/11/2015



www.switchtravel.eu

Motivation ….. Habits

European Journal of Social Psychology

Volume 40, Issue 6, pages 998–1009, October 2010

http://onlinelibrary.wiley.com/doi/10.1002/ejsp.v40:6/issuetoc
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Social Norming
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Results – what we can expect

Reading Beat the Street – May/June 2015
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Days in the past 
week of 30 
minutes
or more of 
physical activity
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Results – what we can expect

Reading Beat the Street – May/June 

2015
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Days in the past 
week of 30 
minutes
or more of 
physical activity
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Results – what we can expect

Reading Beat the Street – May/June 

2014/2015
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• 2014: Pilot project in October 

– 2 schools and their communities

– 1,700 participants

• 2015: Scaled up: Feltham, Heston and Cranford

– 20 schools and their communities

– 66 ‘Beat Boxes’

– 6 week game – started 12th October – finish 25th Nov 2015

– 10804 participants: 5593children, 5211 adults

– 2504 adults registered online.  Others pre-registered

Beat the Street in Hounslow
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Hounslow Maps 

Double sided
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Double sided A5 Flyer

Beat the Street Card
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Launch at Beavers School
Monday 12th October 2015
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Leader boards

www.hounslowbeatthestreet.me
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Case Study

Local resident said: 

“…we've absolutely loved 

it!..it’s made us 

healthier and also 

brought the bunch of us 

school parents closer! 

Thanks for the wonderful 

opportunity!”


